Objective: To recognize the best club wine programs on Entries must be postmarked no later than September 15,

an annual basis and laud CMAA member clubs that 2010, and must be shipped by the home club (fax or
establish and maintain fine wine programs for their e-mail entries will not be accepted) to the following
membership. These awards are meant to be a hallmark of address:

quality and assurance of an eminent wine program and

should be used to market the club’s food and beverage CMAA International Wine Society

program to its membership. 1733 King Street

Alexandria, VA 22314-2720
Rules of Participation: A club participates by submitting

the following: The Award of Merit and the Award of Distinction are at-
tained by receiving a qualifying score from the question-
e The Official Entry Form (with $25 entry fee) naire verified by the club’s cover letter and menu entry.
e The Wine Program Awards Questionnaire The award certificates will be presented at the Interna-
(attached) tional Wine Society Business Meeting at the 2011 World
e A Cover Letter (describing club’s wine Conference and Club Business Expo in Orlando, FL.
program) (Certificates will be mailed to those not in attendance at
e A Photo Copy of the Wine Menu (including Cover) the meeting.) All winning clubs will also be recognized
¢ A Photo Copy of the By-the-Glass Menu in Wine Society News, Chapter Digest, Outlook and the
e A Copy of the Club’s Wine Inventory CMAA Yearbook and Member Directory.

Official Entry Form

Name of Club:

Individual Submitting:

Position at Club:

Address:

City/State/Zip:

Phone: Fax:

E-mail:

Total Due: $25

METHOD OF PAYMENT d Check (payable to CMAA)

[ Personal Card A Club Card [ American Express [ VISA 1 MasterCard
CardNumber: / / [/ / /[ [/ [/ [/ [ [ [/ [ [ | | Exp.Date: /
Signature: Amount to be Charged: $

Biling Zip Code: 5/10



Club Name:

Wine Selection

How many total selections are on the wine list(s)?

Which wine-producing regions are represented on your a la carte list(s)?

[d Bordeaux (d Piedmonte (J Napa Valley 0 Australia

[ Burgundy O Tuscany O Sonoma Valley O New Zealand

1 Alsace J Hungary [d Santa Barbara/Santa Maria [d Argentina

1 Loire 0 Germany O California Central Coast O Chile

(4 Champagne [ Spain J Washington State [ Other (Please specify)
d Rhone 1 Portugal O Oregon O Other (Please specify)
(d Austria (d South Africa 1 New York [ Other (Please specify)

Number of wines available by the glass?

Do you have half bottle selections on list(s)? O YES 0 NO
Does the club have a vertical collection of a wine over four vintages? O YES a NO
Do you have large format bottle selections on list(s)? O YES 0 NO
Wine Pricing and Sales

How many bottles does the club own?
What is the total value of your wine inventory at cost? $
What are the club’s annual sales volumes in the following categories:

Food revenues $

Beverage revenues including wine revenues $

Wine revenues $

What is the annual wine cost of goods sold? $

Wine Program, Staffing and Administration
Does your club have an active wine committee? O YES 0 NO
Number of wine-specific events held at the club per year?
Does the club have a cellar program for purchase and holding
of wines for a minimum of two years before sale? O YES a NO

Does the club purchase wine futures? O YES 0 NO
Are bottles placed in temperature/climate-controlled conditions? O YES 0 NO
Does your club have a formal wine-training program for wait staff? O YES 0 NO
Does the club have a sommelier or full-time wine steward? O YES 0 NO

Impression of the Wine List

Subject to judge’s interpretation including, but not limited to, listing of vintages, organization, presentation of list, spelling and
other items.



